
W W W . B U S I N E S S J E T I N T E R I O R S I N T E R N AT I O N A L . C O M

PARALLEL MARKETS
Business aviation experts discuss the inspiration 
they take from yachts, cars, residences and more 
– and how these ideas translate to aircraft cabins

CITATION CJ4 GEN2
Textron Aviation reveals all about its latest interior 
development, including the engineering challenges 
involved in adding skylights and fold-down seats

SUSTAINABLE INTERIORS
OEMs outline how environmental targets 
inform their cabin designs, from a focus on 
materials provenance to recycling and more

MARCH/APRIL 2021

Interface
THE IDEAS BEING EXPLORED 
IN THIS MARKET AND OTHERS 
THAT COULD TRANSFORM 
THE PASSENGER EXPERIENCEDESIGNDESIGN

SOFT 
FURNISHINGS

TURN TO PAGE 40 
FOR OUR ANNUAL 

ROUNDUP



C O N T EN T S

005b u s i n e s s j e t i n t e r i o r s i n t e r n a t i o n a l . c o m
M A R C H / A P R I L  2 0 2 1

40 SOFT FURNISHINGS
Suppliers of soft furnishings for the business 
and VIP aircraft interior market share their latest 
leathers, faux leathers, carpets and fabrics

48 COVID-19 OPERATIONS
Charter service providers share their views on 
some of the cabin hygiene solutions the industry 
has provided, and the challenges they still face

054 PRODUCTS & SERVICES
The latest product news from our advertisers

058 DESIGN SPY
The best designs from other sectors, 
including a custom-built, 1960s-inspired car

057057054

INDEX TO ADVERTISERS

Aeristo ...................................... Inside Back Cover
Aircraft Interiors Expo 2021
   (Reed Exhibitions) ...........................................33
Aircraft Lighting International .........................55
AMAC Aerospace ..................Outside Back Cover
Business Jet Interiors International
   Digital Edition..................................................27
Business Jet Interiors International
   Online Reader Enquiry Service ......................39
Garrett Leather ..................................................47

HighTech Finishing ............................................55
IDAIR ..................................................................... 4
International Water-Guard Industries .............. 7
King Aerospace ..................................................56
Moore and Giles .................................................44
Perrone Aerospace ............................................43
Signature Plating ...............................................56
Tapis Corporation ...................Inside Front Cover
Townsend Leather ............................................11
www.businessjetinteriorsinternational.com .53

You can request more details about advertisers in this issue, including 
the companies and products listed in the Products & Services section, 
by visiting: www.magupdate.co.uk/pbji

EDITOR Izzy Kington
izzy.kington@markallengroup.com

SENIOR ART EDITOR Anna Davie

DEPUTY ART EDITOR (MATERNITY) Louise Green

DESIGNERS Andy Bass, Julie Welby

PRODUCTION Emily Fanning
emily.fanning@markallengroup.com

CIRCULATION MANAGER Chris Jones
circulation@markallengroup.com

EDITORIAL DIRECTOR Tom Stone
tom.stone@markallengroup.com

PUBLISHER Simon Hughes
simon.hughes@markallengroup.com

COO Jon Benson
jon.benson@markallengroup.com

CEO Ben Allen
ben.allen@markallengroup.com

CHAIRMAN Mark Allen

FOR ADVERTISING QUERIES, PLEASE CONTACT
simon.hughes@markallengroup.com

Business Jet Interiors International, 
ISSN 1755-8182 (print), ISSN 2397-6462 (online), 

(USPS 25031) is published quarterly by 
MA Business Ltd, 

Hawley Mill, Hawley Road, Dartford, Kent, 
DA2 7TJ, United Kingdom.
Tel: +44 (0)1322 221144

Email: businessjetinteriors@markallengroup.com

The annual subscription price is £90/US$120. 
Airfreight and mailing in the USA by agent named World Container Inc, 150-15, 

183rd Street, Jamaica, NY 11413, USA. Periodicals postage paid at Brooklyn, 
NY 11256. US Postmaster: Send address changes to Business Jet Interiors 

International, World Container Inc, 150-15, 183rd Street, Jamaica, NY 11413, USA.

Subscription records are maintained at MA Business Ltd, 
Hawley Mill, Hawley Road, Dartford, Kent, DA2 7TJ, United Kingdom.

Air Business Ltd is acting as our mailing agent.

© MA Business Ltd, 2021. All rights reserved. 
No part of Business Jet Interiors International may be reproduced, stored in 
a retrieval system, or transmitted in any form or by any means electronic, 
mechanical, photocopying, recording, or otherwise without prior written 

permission of the publishing director. The views expressed do not necessarily 
represent those of the editor. The presence of advertisements in Business Jet 

Interiors International implies no endorsement of the products or services 
offered. Every effort has been made to ensure the accuracy of statements in 

this magazine but we cannot accept responsibility for errors or omissions, or for 
matters arising from clerical or printers’ errors, or an advertiser not completing 
their contract. We have made every effort to secure permission to use copyright 
material. Where material has been used inadvertently or we have been unable to 

trace the copyright owner, acknowledgement will be made in a future issue.

Please read our privacy policy by visiting 
https://privacypolicy.markallengroup.com

This will explain how we process, use and safeguard your data.

Printed in the UK by Pensord, Pontllanfraith, Blackwood, NP12 2YA.

MOVING ON?
If you change jobs or your company moves to a new location, please 
contact circulation@markallengroup.com to continue receiving your 

free copy of Business Jet Interiors International

Cover image: Rosen Aviation

THE TEAM

A MARK ALLEN GROUP COMPANY
www.markallengroup.com



YEARS



P R O D U CT S  &  S E R V I C E S

b u s i n e s s j e t i n t e r i o r s i n t e r n a t i o n a l . c o m
M A R C H / A P R I L  2 0 2 1054

s the aviation industry deals 
with the effects of the global 
pandemic, passenger health 

has never been so much in focus. As well 
as working to safeguard health, cabin 
hygiene measures can also have a vital 
role to play in making passengers feel 
more confident about flying. Of all areas 
on board, it is easy to see why the 
lavatory would be a key area for 
passenger anxiety.

International Water Guard (IWG) has 
been concerned with passenger health 
since it began using ultraviolet (UV) light 
to disinfect aircraft water more than  
30 years ago. The company continues  
to develop products that promote 
passenger health. Its new Healthy Lav 
collection includes various touchless and 
disinfection technologies, all designed to 
help business jet OEMs, luxury charter 
airlines, fractional ownership companies, 
head-of-state and other corporate jet 
operators meet the challenges of 
improving lavatory hygiene.

REDUCING CONTACT
It is well established that many 
pathogens – including bacteria, spores 
and viruses such as those that cause 
COVID-19 – can be transmitted through 
contact with infected surfaces. Touchless 
technology can reduce the need for 
passengers and crew to come into 
physical contact with high-risk areas and 
hence reduce the risk of transmission.

Healthy Lav consists of a touchless 
faucet; touchless flush; touchless call 
attendant alert; the High Efficiency (HE) 
Heater, a lavatory water heater upgrade 

Lavatory hygiene can be optimised with touchless  
and disinfection technology from IWG, designed  

to safeguard the health of all those on board

A

PICTURE OF HEALTH

updates, reducing maintenance effort. 
Adding new products can mean weight 
increases, but IWG has worked to ensure 
these are minimal, yielding weight 
savings from the water heater upgrade 
and new lightweight faucets, particularly 
the carbon fibre range.

The HE Heater is already available.  
The touchless products and UVL1 are  
due to fly in the third quarter of 2021, 
becoming available shortly thereafter. 
IWG is ready to work directly with 
business jet OEMs, operators, owners, 
completion centres and interior designers 
to support all aspects of installation. 

designed to save space and weight;  
and the UVL1, a compact LED UV water 
disinfection unit. The products can be 
taken as one package or separately.

Responding to the sector’s focus on 
luxury and detail, the range now includes 
Italian-styled, lightweight carbon fibre 
faucets. Matching accessories – such  
as towel rails, drain covers, latch inserts  
and entertainment console surrounds  
– enable a harmonious cabin theme.

EASE OF INTEGRATION
Demand for hygiene solutions isn’t 
restricted to new aircraft, and IWG 
anticipates many operators will 
want to integrate its technology 
into existing fleets. The requirement 
for products to be suitable for 
multiple platforms, and simple to 
integrate, is evident. The Healthy Lav 
has been designed with ease of 
integration as a core principle. All 
the touchless products and the 
UVL1 can be powered from IWG’s 
Lavatory Control Module, so only 
one new power input to the lavatory 
is required. Existing cutouts in 
backsplashes and panels can be 
reused. The HE Heater, which has  
an FAA PMA, is a drop-in 
replacement utilising existing 
brackets, water and electrical 
connections. The UVL1 is designed 
to be installed in tight spaces.

Airframers often demand an  
MTBF for lavatory products of 
50,000-100,000 hours, and adding 
complexity to any system raises 
concerns about reliability. IWG notes 

that Healthy Lav products 
exceed OEM requirements. 
The touchless products and UVL1 
are line-replaceable units and can 
be integrated into the CMS via  
RS 485 to provide health status 

ABOVE: THE HEALTHY LAV 
RANGE INCLUDES TOUCHLESS 
TECHNOLOGIES AND A  
HIGH-EFFICIENCY HEATER

LEFT: THE UVL1 LED UV WATER 
DISINFECTION UNIT

FAR LEFT: A CARBON FIBRE FAUCET
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To supplement  

the range, IWG is  

also developing  

a touchless soap 

dispenser and 

touchless waste  

can lid
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